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Education




Improving the Quality of Life for Children, Who Hold Our Future in Their Hands

The core of the Benesse Group has always been the
education business, which includes both correspondence
course operations and businesses aimed at schools. Under
the new structure we aim to strengthen these operations
even further. The Company has developed a range of educa-
tional courses whose content and instruction method is
adapted to match each stage of a child’s development.

In 2008 the Company launched a revolutionary new type
of course, the Shinkenzemi Junior High School Course + i,
which combines traditional, paper-based learning materials
with the multimedia functions of the internet. Initially offered
for junior high school students, this new type of correspon-
dence course is tailored to the needs and capabilities of the
modern era, and is changing our model for education.

Businesses aimed at schools encompass two major
product categories, Shinken Simulated Exams, which are
practice exams that simulate university entrance examina-
tions, and Study Support, which helps students plan their
educational path. The Company supplies products and
services in these two categories to just about every high
school in Japan.

The adage that “children are the creators of the future”
is as true today as ever before, and Benesse believes that by
providing young people with the motivation to learn, and
good methods for learning, we are helping to lay the
foundation for that future when today’s children become
tomorrow'’s leaders. Benesse will continue to develop
products and services that will support them along the way.

Kodomo Challenge
Correspondence course for preschoolers

Shinkenzemi
Correspondence course for grades 1-12
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Tokyo Individualized
Educational Institute

Prep school offering individualized
instruction for grades 1-12

New Business Vistas Open As Benesse Develops Overseas Operations

Benesse is strengthening its education business with
expansion into overseas markets. In 1989 the Company
made its first foray outside Japan with courses developed
for preschool childre n Taiwan. In the 20 years since, the
Company has grad expanded its reach from Taiwan to
South Korea and mainland China, with courses designed
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for preschool children in those regions. In the future, the
Company intends to continue expanding this business with
efforts to transcend borders and meet customers on their
own terms.
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Kodomo Challenge in Taiwan

Kodomo Challenge in Korea






